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Definition:
Subscription vs Membership

From transactional to relational

> LOVE AND BELONGING

friendship, family, intimacy, sense of connection

SAFETY AND SECURITY
health, employment, property, family and social abilty

Abraham Maslow pyramid
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6 Most Common Types of Membership Organizations

Online Subscription
Companies

Online
Communities

Organization with
loyalty programs

ﬁ‘ L2 Al .
SurveyMonkey F « *Mobile-

legnyte

{c)2015 Robbie Kellman Baxter

Mainstream Membership
Businesses

Small Businesses
and Consultancies

Nonprofits, Professional
Societies & Trade Associations




Retention and Customer Experience
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If they are happy they stay, as simple as that.
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One simple advise

Be interested,
not just interesting




Feedback
Being heard
Acknowledge




Trust Is the glue of life

Stephen Covey




“The Membership Economy [s a critical read, and ane that should
be added to your buainess bookshelf this year”
—LEYLA SEKA, SVP & GM Dask.com at Salesforce.com

THE
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ECONOMY

Find Your Super Users,
Master the Forever
Transaction, and Build

Recurring Revenue
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