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AI is a game-changing technology, 

transforming how businesses interact with their 

customers





By analyzing customer feedback, reviews, and social 

media interactions, businesses can gain a deeper 

understanding of customer sentiment and adjust their 

strategies accordingly. This allows businesses to 

address customer concerns and improve overall 

satisfaction proactively.

Its impact on personalization, automation, data analysis, 

and sentiment analysis has revolutionized customer 

experiences across various industries, leading to 

improved customer satisfaction and business outcomes 

and recommendations systems, eventually increasing 

corporate SALES and minimize HC’s.





Generative AI- keeping customers happy

IS THE NEXT BIG THING

For chat boxes for customers, Q&A’s, etc.



Generative AI, a branch of artificial intelligence, involves the creation of AI systems 

capable of producing new content, such as images, text, or music, without direct human 

input. This technology has implications across various domains, including journalism, 

design, and medicine (Pavlik, 2023; Thoring et al., 2023; Hua et al., 2023). In the 

workplace, generative AI, such as ChatGPT, is perceived as beneficial for improving 

communication (Cardon et al., 2023). However, concerns have been raised regarding 

the potential misuse of generative AI, particularly in the context of intellectual 

property rights and copyright law (Matulionyte & Lee, 2022).

Should be a trustful AI though. (Fanis Aritzis, 2024) 



But some companies are taking their customer 

experience with celebrity ambassador/

AI chatboxes one step further





How Greek Consumers feel about AI?

Findings from the PhD Research of Dr Fanis 

Aritzis- All rights reserved by the researcher



1.000
Greek 

consumer/
participants

DO YOU KNOW ABOUT AI?

70%
YES

30%
NO

DO YOU BELIEVE AI CAN BE BELEFICIAL FOR YOUR DAILY CONSUMER JOURNEY?

50%
YES

20%
NO

30%
UNSURE

DO YOU TRUST AI TO MAKE CONSUMER DECISIONS FOR YOU?

35%
YES

25%
NO

40%
UNSURE

WHAT MAKES YOU ANXIOUS ABOUT AI?

40%
LACK OF 

KNOWLED
GE

30%
AI TAKING 

OVER 
JOBS

20%
AI MAKING 
DECISIONS 

FOR 
HUMANS

10%
OTHER

WOULD YOU LIKE THE GOVERNMENT TO PROVIDE MORE OFFICIAL TRAINING TO YOU AROUND AI IN SCHOOLS TO FEEL 
MORE SAFE AND LEARN MORE ABOUT IT?

80%
YES

20%
NO



In a nutshell: 

• AI is a game changer

• Is faster, more accurate and cost-efficient at some cases

• It can negatively impact the quality of the customer experience though

• There are a lot of GDPR, ethical and security issues that needs to be resolved first

• Greek consumer is still cautious, yet open to AI inside his/her consumer journey, and 

needs further training from a reliable educational source
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