
BRANDED 
CONTEND FOR  
LEAD 
GENERATION

EVERYBODY NEEDS LEADS



BREATHE…
This is a therapy session.
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HOW IMPORTANCE 
IN BRANDED 
CONTENT CAN BE 
THE BRIDGE 
BETWEEN BRAND 
EQUITY AND LEADS 
GENERATION.
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Eftychia Misailidou

Managing Partner@ The Jones


eftychia.misailidou@thejones.gr 
Linkedin: Eftychia Misailidou

mailto:eftychia.misailidou@thejones.gr
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Most of the times, while working on social, digital marketeers 
forget about the brand, forget about the importance of the 
message and think only of formats and new toys…



PEOPLE

STOP
DOING 
THAT

2024 Private & Confidential The Jones



2024 Private & Confidential The Jones



Awareness RegistrationMain 
Goals
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REGISTER NOW ADS REGISTER NOW 
ADS REGISTER NOW ADS REGISTER 
NOW ADS REGISTER NOW ADS 
REGISTER NOW ADS REGISTER NOW 
ADS REGISTER NOW ADS REGISTER 
NOW ADS REGISTER NOW ADS 
REGISTER NOW ADS REGISTER NOW 
ADS REGISTER NOW ADS REGISTER 
NOW ADS REGISTER NOW ADS 
REGISTER NOW ADS REGISTER NOW 
ADS REGISTER NOW ADS REGISTER 
NOW ADS REGISTER NOW ADS 
REGISTER NOW ADS REGISTER NOW



WOULD YOU?
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Leads (in social media and everywhere) have to do with 
the brand itself. 


Creating a brand means creating 
the macrocosm that that brand 

occupies—and inviting consumers 
into it. World building is the 
evolution of brand building. 
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What’s the madness 
of 2024?
Trump

Ukraine

Israel

Society

New economy

The rise of radical right in Europe 

Taylor Swift
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WHAT AUTHENTIC 
CONTRIBUTION CAN 
WE MAKE TO THEIR 

NEED ?

WHAT IS UTTERLY 
AUTHENTIC AND 

TRUE ABOUT THE 
BRAND ? 

WHAT DO THEY 
REALLY NEED?

(1) DEFINE YOUR TARGETS AS CULTURAL TRIBES 

(2) IMMERSIVE 
EMPATHY

(3) AUTHENTIC BRAND
TRUTH 

(4) DEPOSIT VALUE 
INTO CULTURE 

(5)  EXPRESS WITH CRAFT OF STORYTELLING

(6) CREATE A SPECTRUM OF VALUE TO TURN AUDIENCE INTO CONSUMER 

OUR FORMULA



We’re all striving for the most valuable good a 
consumer can give us:

ATTENTION
We’re not in the game for clicks, engagements or 
(forced) views. 
We’re in the game of valuable & effective 
consumer interaction.
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DO
Get to know your brand and your 
audience really well
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DON’T 
Let yourself become victims of KPIs 
(the audacity!) 
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Find  
importance

Stand  
out

Measure 
importance

How do you show your importance?

Importance is relative 
to its purpose & 

audience.

Don’t force your 
message and respect 

the context.

Time is money.
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Let’s have fun





thankyou.
JONESthe .


