Mg To Opapa HAC EyIVE TTPAEN

BapBdapa ZkoupTn
AieuBuvtpia Marketing




To opapa pac:

‘Ox1 povo va BonOnooupe Ta {Wa NMOU EXOUV
avaykn aAAd va sknaidsUCOoUME Kal va
S1aUOoP(P®OOoUV TNV id1a TNV KOIV@WVIa, HE OKOMNO
va YiVOUUE HEPOG TNG AUONG O€ £va NPAYHATIKO
npoBAnua.









To 69 % Twv {WwV ocuvtpodLag sivorl

adEomnota



‘OAgg pag ol dpaoccig e0TIAlOUV O€ 2 TTUAWVEG

actpéwsit+ive




Huépeg YioBeoiag

14 pveg dpaoceig uTTEUBUVNG UIoBETiQ

140 foreverihome 14 padio@wvikoi oTaBuoi

> 30 @IAolwIKEG

840 padio@wvVika spots

5
’\\ EmiokegipéTnTa: >3.500

Huepe
Yt%ggo?aa







IMOOTE TTAVTA EKEI.

. . >410 GWpeg BeAOVTIKAS epyaciag (IR ] o
ATAOTAOEIG EKTOKTNG NN !’»fﬁwgw,":

>11.100KG TpOo®Png 8

ol l//{!
avaykng (

DwriEG / TTANPMUPE Eidn mpwng avaykng




’ Yrniootrpen t¢ Noptkn g dwvnc Twv Zwwv

2YNHIOPOI T'1A
TA ZOA EANAAOZ

O1 Zuviyopol yia Ta Zwa EAAGdoc,
OIEKTTEPAiIiWOAV JE ETTITUXIO 132
QITAOEIS VOUIKAG OUVOPOUNG KAl
ektTaideuocav 219 diknyopoug o€
OAn TNV EAAGOQ.

H Nopikn @wvn
twv {wwv otnv EAAada péow tng Dogs’ Voice!




NMapoAo 1Tou ol uloBeoieg {WwvV ouvEXWS augavovTal,
OTTWG KaI N EVaIoOnNTOTTOINCN TOU KOIVOU O€ BEpaTa
PIAolwiag, eSaKOAOUOEi va UTTAPXEI HEYAAO KEVO OTNV
OWOTH EVNHEPWON KAl YVWON TTOU o0NYEi oTnV

UTTEUOUVN KnOgHovia.



21a Pet City atravraue He OPACEIG.

ToITapioyaTd ZTEIPWOEIG



50% ...

) SEPEI TTOTE
TWV YEVVWV TTPETTEI VA m
givai pn OTEIPWOEI TO
TTPOYPOAMMOT {wo TOU

799



1 o1dl 3

Zwa oUVTPOYPIAG XAVETAI
KATTola oTiyMn TnG CWng Tou




1 OTO

ETioTpEQEl OTTITI TOU

0




To kpaToc, Baoel Tou ApOpou 5 Tou Nopou
4039/2012, npoonaOsi va dwoel AUon,
KAVOVTAaG UNOXPEMWTIKA TNV OTEIPWON KAl TO
Tomnapiopa, ora dsonolopeva {wa.



2€ MEYAAN HEPIOA KOIVOU, TO HETPO
pavTalel WG eniBoAn kai TIHWPIA.






EO® AoINOV EPXOHAOCTE TA
Pet City yia va
KGAUWOUHE AUTO TO KEVO
Kal va svnpspwooups
OWOTA TO KOIVO.



umevOuvoTnTa umevOuvoTnTA

oTeipwon TOIMAPLORA
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